
doubleu 
1608 S.Washington | Amaril lo, TX 79102 | 

Sharon Gongora | 806 654.0805 

INSERTION ORDER 

806 353.2911 

Rep: Stuart Stallard 

Vendor: RAMR Online Targeted Marketing 

Market: Amanllo 

Phone #: 806 383.3321 Cell #: 806 584.6499 

Email: stuat1.stallard@kamr,com 

Order #: 9674 

Order Date: 10.6.16 

Client: Unite FOR Amanllo (2150) 

Length: Online Targeted Marketing 

Run Dates: October.2016 

October 7. 2016 to October 25 , 2016: $2,337.50 Fiet $2,750 gross 
Estimated Total Impressions: 250.000 

>Link for all creatives: hltpy/www.uniteforamafiHo.com 

Tascosa High, Oct,11 - Campaign dates: October 7 - October 11, 2016. 6.-00pm. 83,000 impressions 
>Targeting: voters (in general elections if able to specify); persons over 18 years old; in these zip codes: 79101, 
79102, 79109, 79106, 79124 

Caprock High, Oct.18 - Campaign dates: October 11, 6:00pm - October 18,2016,6^)0pm, 83,000 impressions 
>Targeting: voters (in general elections if able to specify); persons over 18 years old; in these zip codes: 79110, 

Mann Middle, Oct. 25 - Campaign dates: October 18, 6:00pm - October 25. 2016, 6fl0pm. 84,000 impressions 
>Targeting: voters (m general elections if able to specify): persons over 18 years old; in these zip codes: 79107, 
79102. 79103. 79101. 79108, 79111 

Let's talk about how to divide the impressions after you are able to see the targeted estimated populations for each 

creative. Also, if there are left over impressions, we could run a generic creative after the dates above. 

Please confirm receipt of this order by email confirmation to sharon@doub!eumarkettng.com 
Billing and payment will go through Double U Marketing & Communications. 

79103, 79118 

Sharon Gongora - Director of Media & Creative Strattjgy 
Double U Marketing & Communications 
806.654.0805 
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